CORPORATE

O Glen Raven, Inc.
Glen Raven, NC
336.227.6211

GLEN RAVEN
CUSTOM FABRICS

O Glen Raven Custom
Fabrics, LLC
Glen Raven, NC
336.227.6211

O Glen Raven Custom Fabrics
Anderson Plant
Anderson, SC
864.224.1671

O Glen Raven Custom Fabrics
Norlina Plant
Norlina, NC
252.456.4141

O Glen Raven Custom Fabrics
Link Spinning
Glen Raven, NC
336.227.6211

@ Glen Raven Custom Fabrics
High Point Showroom
High Point, NC
336.886.5720

GLEN RAVEN
TECHNICAL FABRICS

O Glen Raven Technical
Fabrics, LLC
Glen Raven, NC
336.227.6211

O Glen Raven Technical Fabrics
Park Avenue Facility
Glen Raven, NC
336.229.5576

O Glen Raven Technical Fabrics
Burnsville Facility
Burnsville, NC
828.682.2142

TRI VANTAGE

O Tri Vantage, LLC
Glen Raven, NC
336.227.6211

O Consolidated Distribution
Mebane, NC 27302
877.540.6803

GLEN RAVEN GLOBAL LOCATIONS

O City of Industry, CA
800.841.0555

O Hayward, CA
Hayward, CA 94545
800.786.7607

O Colorado
Denver, CO 80239
800.786.7609

O Florida
Miami, FL 33172
800.786.7605

O Georgia
Lithia Springs, GA 30122
800.786.7606

O lllinois
Elmhurst, IL 60126
800.786.7608

O Missouri
Maryland Heights, MO 63043
800.786.7603

O New Jersey
Somerset, NJ 08873
800.786.7602

O Ohio
Cleveland, OH 44113
800.786.7601

O Texas
Irving, TX 75061
800.786.7610

O Canada, Trican Corporation
Mississauga, ON,
Canada L5T 2H7
800.387.2851

O Mexico, Tunali Tec Cuernavaca

Jiutepec, Morelos, Mexico
800.008.6254

O Mexico, Tunali Tec Guadalajara

Guadalajara, Jalisco, Mexico
800.008.6254

GLEN RAVEN LOGISTICS/
TRANSPORTATION

O Glen Raven Logistics
Altamahaw, NC
800.729.0081

O Glen Raven Logistics
Laredo, TX
956.729.8030

STRATA

O Strata Systems, Inc.
Cumming, Georgia 30040
800.680.7750

O Strata Systems Sleeve-It Plant

Pottstown, PA
610.495.7400

O Strata India
Mumbai Head Office
011.91.22.4063.5100

O Strata India
Hyderabad Sales Office
011.91.40.4003.7921

O Strata India
Daman Plant
011.91.260.2220160

R.J. STERN

O R.J. Stern
Wilkinson, WV
800.292.7626

DICKSON-CONSTANT

O Dickson Constant
Wasquehal, France
011.33.03.20.45.59.59

@ ltaly
Gaglianico, Italy
011.39.015.249.6303

@ Spain
Barcelona, Spain
011.34.93.635.42.00

@ Germany
Fulda, Germany
011.49.661.38082.0

@ Scandinavia
Goteborg, Sweden
011.46.31.50.00.95

DICKSON COATINGS

O Dickson Saint Clair
Tour, France
011.33.04.74.83.51.00

O Dickson Coatings
Dagneux, France
011.33.04.37.85.80.00

@ Dickson Coatings USA
Atlanta, GA
404.495.5994

GLEN RAVEN ASIA

@ Glen Raven Asia
Suzhou, JiangSu, China
011.86.512.6763.8100

SUNBRELLA/
DICKSON GLOBAL OFFICES

@ Northern Latin America
Fort Myers, FL USA
239.466.2660

@ Southern Latin America
Montevideo, Uruguay
011.598.9920.9219

@ Greater China
Suzhou, China
011.86.21.5403.8701

@ North Pacific Region
Shanghai, China
011.86.21.5403.8385

@ Vietnam
Ho Chi Mein City, Vietnam
011. 84. 98.3128022

@ Indonesia
Jakarta, Indonesia
011.62.21. 5289.7393

@ South Pacific Rim
Sydney, Australia
011.61.2.9974.4393

@ South Africa
Port Elizabeth, South Africa
011.27.41.484.4443
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Brooklyn Museum’s Great Hall features architectural
environment with 2,400 yards of Sunbrella® fabrics. | 2
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Dear Readers,

Time is the ultimate test of a brand. It is one thing to create a
strong brand, but quite another to sustain that strength over
time, remaining relevant for new markets, new customers and
new generations.

As our cover story and other articles in this issue of the Raven
illustrate, the Sunbrella® brand continues to withstand the test of
time. When Situ Studio was commissioned to create an original work
of art in the Great Hall of the Brooklyn Museum, their designers
selected Sunbrella fabrics as the ideal choice. In the 50-year history
of the Sunbrella brand no one has ever deployed our fabrics in
such a dramatic and artistic manner.

The Sunbrella brand also continues to gain strength throughout
Europe as evidenced by the latest awning fabric offerings from
Dickson-Constant. We are seeing increased interest in Sunbrella
fabrics throughout Europe not only for awnings, but also for casual
furniture and interior décor.

A unique venue for Sunbrella fabrics is Les Toiles du Soleil. This
French company, renown for beautiful cotton fabrics woven on
century-old fly-shuttle looms, selected Sunbrella fabrics as a
complementary offering for its lines of home and lifestyle accessories.
Les Toiles du Soleil is indeed proving that a performance offering
can live in harmony with classic cotton designs.

In the last issue of the Raven magazine, we introduced our new
vision - “Let Endless Possibilities Begin™” — and in this issue we have
included three articles closely related to our vision. You will read
comments from members of our management team concerning
how Glen Raven collaborates with suppliers and customers to bring
new ideas to life.

We are also featuring a new product offering from Dickson Coatings,
an antimicrobial fabric, developed in response to the needs of
emergency response personnel in the United Kingdom. In addition,
you will also read the amazing story of Strata India and how
our associates have reinvented their business model based on
new possibilities.

I would also like to call your attention to two articles related to
environmental stewardship. Our manufacturing center in Burnsville,
N.C., will soon become the second Glen Raven facility to become
landfill-free, which is part of our larger initiative to recycle and
reduce energy consumption company-wide. Our other environmental
article relates to our Anderson, S.C., manufacturing center which
is continuing to enhance the natural habitat surrounding the
plant, recently planting 25,000 new pine trees.

In closing, I would like to again thank you for your relationship with
Glen Raven. As we proclaim “endless possibilities” as our vision,
we want to make it clear that we are sharing these possibilities
with our customers, suppliers, trade partners and associates.
Working together with a shared sense of mission and values, we
are confident that the possibilities are truly endless.

. & Tady

Allen E. Gant, Jr.
President and CEO
Glen Raven, Inc.
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BURNSVILLE PLANT
SETTING SIGHTS
ON BECOMING
‘LANDFILL-FREF’

most important ecosystems, attracting millions of tourists

each year for leaf watching in the fall, skiing in the
winter and escape from the heat in spring and summer. The
highest peak in the range, Mt. Mitchell, is located in North
Carolina, along with portions of the Blue Ridge Parkway and
Appalachian Trail.

T he Blue Ridge Mountains are among North Carolina’s

North Carolina’s Blue Ridge Mountains are also home to
descendants of the first settlers who arrived in the 17th century
- fiercely independent people renowned for their creativity,
work ethic and resilient spirits, capable of coping with the
demanding natural terrain and weather. Within this environment
is Glen Raven’s Burnsville Plant in Burnsville, N.C. — a weaving
operation with an intensely loyal workforce where 20-plus
year service records are the norm.

“Recycling has allowed Burnsville Plant to
convert our waste management from cash-
flow negative to cash-flow positive.”

Wendell Wilson

“You mention a need or an idea this afternoon and it will be
done by tomorrow morning,” said Wendell Wilson, manager
of the Glen Raven Technical Fabrics facility. “People here are
highly innovative and extremely competitive by nature. Who
can grow the most pounds of a crop per acre, who caught the
biggest fish — there is a sense of pride and achievement both
inside and outside of our plant.”

This competitive spirit has led Burnsville Plant into leadership
positions in several markets — No. 1 in sailcloth and flag and
banner fabrics in North America and cutting-edge performance
fabrics for ballistic vests for the U.S. military and protective

work apparel for electric utility workers. It’s this mindset for
achievement that is also driving the plant’s latest goal — to become
a landfill-free manufacturing center this summer.

Recycling has been a key component of Burnsville Plant for
decades, resulting in the majority of high-value waste materials
being recycled. During a plant renovation in the late 1990s, a
recovery and handling system for nylon and polyester fibers
was put into place.

“Recycling has allowed Burnsville Plant to convert our waste
management from cash-flow negative to cash-flow positive,”
Wilson said. “An essential element was the associate-led system
to segregate our nylon and polyester wastes, which increased
the value of these materials more than 50 times.”

In addition to recycling nylon and polyester fibers, Burnsville
recycles batteries, fluorescent tubes, clear plastics and cardboard.
Wood pallets are repaired and reused multiple times and reuseable
plastic crates are used for receipt of raw materials. Food waste
from the plant cafeteria is collected by a local hog farmer to the
delight of his livestock.

“When we assessed everything earlier this year, we realized that
we are closer to landfill-free than we thought,” Wilson said.
“There wasn’t much left to recycle.”

The remaining waste items, however, were the most difficult to
recycle, including materials such as contaminated fibers and
floor sweepings. It was at this point that Burnsville Plant called
on assistance from its sister plant, the Anderson, S.C., Sunbrella®
fabrics manufacturing center, which has been landfill-free for
three years.

“You reach a point in your recycling program when you need
an outside partner who can further separate and process wastes
so they don’t end up in a landfill,” said Randy Blackston, plant
manager at Burnsville from 2003 until 2007 and currently vice
president of operations for Glen Raven Custom Fabrics, which
includes Anderson Plant.

Through additional separation and reprocessing steps, difficult-
to-recycle waste items can be used to create absorbent materials,
such as those used to control the oil spill in the Gulf of Mexico.
Other reprocessed materials can be used for filler in packaging
and insulation. Anderson Plant has advanced to this step and
Burnsville Plant will implement a similar approach.

“With recycling, it’s often a matter of simply adding one additional
step,” Blackston said. “You have to get buy-in from your associates
to take that extra step — to put the recyclable item in the proper
container. The time and the cost are negligible, but the benefits
are huge.”

The total recycling of waste at Burnsville Plant is part of a much
larger initiative within the facility and for all Glen Raven facilities
to recycle, reduce energy consumption, limit the carbon footprint,
enhance working conditions and protect the environment. For
example, Burnsville Plant recently replaced lighting in manu-
facturing areas, resulting in significant cost reduction and improved
working conditions.

“Glen Raven was a green company back when green was just
a color,” Blackston said. “We know that we are smart enough and
innovative enough to recycle our wastes rather than spreading
them out on this beautiful earth we’ve been given.”

LEFT The waste reduction program at Burnsville Plant includes the work of Randy
Blackston, left, vice president of operations for Glen Raven Custom Fabrics;
Jenny Edwards, shipping and receiving manager; and Wendell Wilson, Burnsville
Plant manager. This team was photographed in front of a flag made from Burnsville
Plant fabric. Environmental stewardship is crucial for Burnsville Plant for many
reasons, including its location within North Carolina’s Blue Ridge Mountains.
ABOVE Jerry Barnett, waste coordinator, bales nylon and polyester wastes
which are separated within the plant using an associate-designed automated
handling system. Waste yarns are melted down and processed into pellets, which
in turn become yarn again for fabric weaving.
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AND PERFORMANCE
SUNBRELLA® LIVING
IN HARMONY

150-year-old French company, Les Toiles du Soleil
A(“Cloth of the Sun”), is proving that today’s high-
performance fabrics can live in harmony with classic
cotton designs based on century-old traditions. It is not one

or the other, but an amalgam of the best of each, resulting in
stunning fabrics for home and lifestyle accessories.

“Les Toiles du Soleil sends us their designs made of cotton
that we countertype in solution-dyed acrylic,” said Daniel
Demouveaux, design manager with Dickson-Constant. “It takes
many trials to obtain just the right mixture of yarns to achieve
warm, rich cotton fabric colors.”

Les Toiles du Soleil traces its roots to a small textile mill founded
150 years ago in the Catalan region of France. The forerunner of
Les Toiles du Soleil introduced power looms to the area and spe-
cialized in colorful fabrics used for authentic, handmade espadrilles.

Francoise and Henri Quinta took over the company in 1993,
renaming it Les Toiles du Soleil. The Quinta family introduced
fresh new fabric designs and diversified the product offerings
beyond traditional rope sandals. Within two years after their first
participation at the well-known design fair, “Maison&Objets” in
Paris, Les Toiles du Soleil began to take on an international aura.

While Les Toiles du Soleil is renowned in Europe, Australia and
Japan, it is not as well known in the U.S. The company opened

a new store in 2008 in New York City, however, that is expanding
the company’s image and product offerings to American
consumers. Jean-luc Carrucciu and Sandrine Guibert, who is
from the town where the company was born, have made the
New York shop a popular destination for affordable table
adornments and home accents.

“Our relationship is a victory for everyone —
to work with a true craftsman and create a
quality acrylic product that can be shown
alongside a noble product such as cotton.”

Daniel Demouveaux

Les Toiles du Soleil specializes in cotton fabrics that are woven in
France on century-old fly-shuttle looms. In addition to cut
yardage, the company offers a wide array of home accessories,
including table cloths, napkins, placemats, table runners, throw
pillows, tote bags, aprons, bibs, towels, cushion covers, chairs,
bags, notebooks and more — many of which are made in the store.
Clients can customize anything from upholstery to accessories,
even curtains for shower or window treatments.

e JH

“Our fabric designs are based on fabric samples from the
archives of our original plant,” said Henri Quinta. “We reinterpret
these designs for current trends in fashion, and we give free rein
to our own imaginations as we begin each new design with a
blank sheet of paper.”

Sunbrella fabrics were added to the Les Toiles du Soleil product line
in 2002 in response to customer needs for outdoor performance. The
most popular cotton fabric designs are recreated in Sunbrella fabrics.

“We decided to offer a different range of fabrics for outdoor use,
calling on Dickson to weave some of our patterns in acrylic, which
is much more resistant to weathering,” Quinta said. “For customers
who wish to leave their garden furniture outside, we advise them
to use Sunbrella fabrics.”

The working relationship between Les Toiles du Soleil and
Dickson-Constant is a close partnership, with Quinta providing
design inspirations and Dickson-Constant bringing them to life
in performance acrylic offerings.

“Our work with Les Toiles du Soleil represents a successful, 10-year
collaboration between two different worlds,” Demouveaux said.
“Our relationship is a victory for everyone — to work with a true
craftsman and create a quality acrylic product that can be shown
alongside a noble product such as cotton.”
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Sunbrella fabrics carried by Les Toiles du Soleil are targeted
primarily for outdoor applications, but you will also find Sunbrella
used for other applications, such as lamp shades, covered letter
boxes, sewing boxes and book covers. While the design influence
of Les Toiles du Soleil is being felt around the world, it has had
an equally important impact in France where the company was
recognized as a “Living Heritage Company” in 2009.

“When you enter our factory you are stepping back in time to see
the operation of shuttle looms straight out of the 19th century,”
Quinta said. “By saving the last textile mill in the village of Saint
Laurent de Cerdans, we have revived the great tradition of weaving
in Catalan and are perpetuating the local expertise for generations
to come.”

You can visit Les Toiles du Soleil on the Web at
www.lestoilesdusoleilnyc.com.

LEFT, TOP Francoise and Henri Quinta took over a 150-year-old French textiles
company in 1993, renaming it Les Toiles du Soleil, which has stores in a number
of major cities, including New York (BOTTOM, LEFT) and Paris (BOTTOM, RIGHT.)
RIGHT, TOP AND BOTTOM Les Toiles du Soleil retail locations feature cut
yardage of both Sunbrella® and cotton fabrics, along with a great variety of home
and lifestyle items, from bags to napkins. TOP, RIGHT Daniel Demouveaux, design
manager with Dickson-Constant, leads the team than replicates Les Toiles du
Soleil classic cotton fabric designs into Sunbrella performance fabrics.

LES TOILES DU SOLEIL
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‘ENDLESS POSSIBILITIES’

len Raven’s new vision statement — “Let Endless
GPossibilities Begin™” — was crafted as an invitation
to customers and suppliers to bring us new ideas. Glen
Raven has a long-held tradition of working collaboratively

with its trade partners, and the new vision encapsulates and
re-emphasizes this business philosophy.

Eugene Deleplanque
General Manager
Dickson-Constant, France

We receive many new ideas from our customers, and we
encourage and motivate our associates to bring us innovations.
Our organization has been infused with a dynamism of
creativity by young engineers working with a management
team that has open minds.

One of the reasons that we weathered the recession is because
we continued to introduce new products even during the
downturn. It would be a natural tendency not to invest in
innovation during a recession, but it has been the new offerings
that have made up for the drop-off in some of our traditional
lines. With the economy improving, we are seeing growth on
all sides, which is, of course, highly beneficial to our dealer
network as well.

Market studies are important when we evaluate new ideas,
but ultimately it comes down to a management decision - is
the market ready for this product and are our customers ready?
You can have all the great market research in the world, but you
must know the markets and your customers to be successful
with new ideas.

GLEN RAVEN ENCOURAGING

THROUGH COLLABORATION

Six members of the Glen Raven management team were
asked to comment on how the company works collaboratively
with customers and suppliers on innovative new ideas. Our
goal is to offer insights into how Glen Raven’s vision is guiding
the company every day toward global innovation.

Al Johnson
Director, New Business
Development, Tri Vantage

We look for new products that will add value in the market-
place and that will benefit our customers. The chief criterion
is simple: will a new product add value in the channel that
will benefit our customers?

Service innovations are equally important for our customers.
For example, furniture manufacturers and cushion fabricators
value a resource for the fast delivery of smaller quantities
of fabric. They don’t want to carry large inventories, and they
value having access to a broad array of SKUs. We have been
able to meet this customer need by serving as a resource
with large inventories that we ship overnight.

Tri Vantage constantly evaluates new products and services,
and we continue to add new items to our offerings, which
number more than 12,500. For us, the vision statement, “Let
Endless Possibilities Begin™,” is an accurate reflection of
how we are working to help grow the awning, marine and
furniture businesses for the benefit of our customers.
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“It’s all relationship oriented. Are these
knowledgeable people who you want to work
with? You look for partners who can enjoy
shared success.”

Patti Bates

John Coates

Vice President,

Supply Chain and Logistics
Glen Raven Custom Fabrics,
Tri Vantage

The prevailing attitude at Glen Raven toward new ideas is very
open, and we encourage suppliers to come to us first. We want
our suppliers to see us as a good partner who has access to
markets and who has the ability to move new ideas into a
given market.

New ideas may come through our research and development
group or they may originate with one of our market managers or
from a supplier’s marketing rep. The big question is always the
same: will the innovation fill a need in the market? Then we ask
can it be produced efficiently and profitably for everyone.

When it comes to intellectual property, we put nondisclosure
agreements in place for our protection and for the protection
of our suppliers. When evaluating a new idea, you begin in broad
and general terms and then work your way into the specifics.
At a certain point, you are sharing proprietary information
and that’s where these agreements give everyone a level of
confidence and the ability to collaborate fully.

HEADLINERS

Working with the automotive
industry, Glen Raven devel-
oped a new headliner fabric
that is being fabricated and
marketed in partnership with
Shawmut Industries.

Patti Bates
Vice President, Operations,
Glen Raven Technical Fabrics

Suppliers often bring new ideas to us first because they know we
will hear them out and they know that we have the technical
and financial resources and the market access to move forward
on a new idea if it makes sense for us and our customers. We
also have the mindset to take a longer view in bringing a new
idea to market.

We are very consistent with the types of innovations that move
forward. Glen Raven is not interested in ‘me-too’ products or
offerings that are based simply on lower cost. The innovation has
to be unique, it has to fill a void in the market, and it has to fit our
expertise and the asset base of Glen Raven and our partners.

A supplier may have a new product idea and bring it to us for
evaluation, or we may go to a supplier and say that we have
identified a need in the marketplace. Will you work with us to
develop a new product with these specific qualities? At other
times, we have had suppliers identify markets that they feel are
not being served and suggest that we approach specific new
customers with new offerings.

It’s all relationship oriented. Are these knowledgeable people
who you want to work with? You look for partners who can
enjoy a shared success.

CAMOUFLAGE

The military depends on Ultra
Lightweight Camouflage and
Net Systems (ULCANS) for
protection of military installa-
tions. Glen Raven provides the
fabrics to trade partners who
add technology that prevents

GLENGUARD

Through a collaboration with
Kermel® fibers, Glen Raven
created the GlenGuard® brand
of fabrics for Personal Pro-
tective Equipment (PPE) to
protect utility workers from
electric arc hazards.

BIMINI

Partnering with two other
French companies, Dickson-
Constant has pioneered the
first photovoltaic biminis for
the boating industry combin-
ing sun protection with power
generation.

MAKROLON

One of the newest offerings
from Tri Vantage is Makrolon®,
a high-clarity window material
from Bayer Science ideal for
high-end marine applications.

Photo courtesy of Covercraft.

visual and radar detection.

Matthew Watson
General Manager,
Dickson Coatings

Within our core strengths, we are very open to innovative ideas.
For example, we have taken existing fabrics and coated them
with antibacterial properties. We are currently working with
a customer on the joint development of a fabric that will be anti-
termite. In both instances, we are working with an existing
substrate that can be adapted using our existing expertise and
equipment.

We are recognized as market leaders in certain domains so
suppliers view us as a serious developer with the resources to
take an idea through research and development, manufacturing
and ultimately to market. Some customers or prospects contact
us for technical developments to determine if we can react quickly
and positively. I think we are fast at developing new ideas.

The new vision statement fits well with our philosophy and
our approach to the marketplace. If it’s an idea with a clearly
defined market and within our range of capabilities, then we
are an excellent development partner.

Philippe Petot

Vice President,

Business Development
Glen Raven Custom Fabrics

Contrary to more bureaucratic companies where the idea
process is channeled through a series of stages, filters and
hurdles, ideas at Glen Raven float to the top in ways that slowly
gather consensus from all layers of the organization.

Expressed or implied, the main criterion for moving forward
with a new idea at Glen Raven is always the value proposition:
you find a problem you need to solve, you set an objective to
address the problem, you define a solution, and you look at
its consequences.

The toughest part is recognizing a problem in the marketplace
and defining that problem. Too often people find a great solution
to a problem that does not exist. The problem can be a need that
is not addressed, an opportunity that is not exploited, a process
that fails or is too complicated. Defining the problem is more
important than finding the solution.

“Let Endless Possibilities Begin™” has been embedded in Glen
Raven for many years and solidifies a state of mind. Once a
problem has been clearly defined, Glen Raven will put no hurdles
across the implementation of the solution. There will be no
effort spared and no second-guessing. This is what makes this
company great. You can make progress in all confidence with
the organization’s full support.




STRATA INDIA

ACHIEVES NATIONAL
HIGHWAY CONSTRUCTION
MILESTONE

s an emerging nation India is a case study in milestone
Aevents — economic growth, global joint ventures and
rapid investments in infrastructure, from airports to
highways. It’s in this last category — highway construction —

that Strata India recently completed a milestone event for the
company and for the nation.

By the end of May, Strata India had produced retaining walls
for 16 overpass structures in little more than 10 months along an
80-kilometer highway stretching between Mumbai and Surat.
More than 1 million special concrete blocks were produced
on-site and used to create the flyover structures, some of which
are more than 40 feet high. More than 1 million square yards
of StataGrid® was used to stabilize the soils used in building
the overpasses.

“The products that Strata offers are right in
our sweet spot — technical, designed for a
special application and unlike anything else
on the market.”

Allen Gant

“Nothing of this scale and speed in highway construction has
been done before in India,” said Ashok Bhawnani, president
of Strata India. “This project is taking our company to new
heights and has established Strata India as a major player in
highway construction. “

Making this accomplishment even more remarkable is the fact
that just six years ago, Strata India was a tiny distributorship
consisting of four employees who were involved in importing
StrataGrid from the U.S. into India. Today, Strata India has nearly
150 employees, and StrataGrid is the No. 1 selling geogrid
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material in India. In addition, Strata India has expanded to include
not only the manufacture of geogrid, but also engineering and
design services for highway structures, fabrication of concrete
blocks and panels, and installation of retaining walls for flyovers.

Strata India traces its roots to 2005 when Bhawnani, who has had
a long career in textiles, identified an opportunity to provide
geogrid for India’s rapidly expanding national highway system.
Through a Google search and subsequent emails, Bhawnani
connected with Chip Fuller, president of Strata Systems, which
led to a joint venture in India.

In May of 2007, Glen Raven acquired Strata Systems as part
of its acquisition of national distributor John Boyle & Company.
Harold Hill, president of Glen Raven Technical Fabrics, made a
trip to Strata India with Fuller in the fall of 2007 to learn more
about the joint venture, named Strata Geosystems (India) Pvt. Ltd.

“I was intrigued during my visit and set up a subsequent trip for
Allen (Gant, Glen Raven president) and Wally (Wallace, general
counsel) six weeks later,” Hill said. “Their trip was very memorable
as we really connected with our new associates in India. We came
away prepared to invest in their future and ours.”

Gant said all the strategic stars were in alignment for Glen Raven
to invest in India even in the face of a global recession.

“The products that Strata offers are right in our sweet spot —
technical, designed for a special application and unlike any-
thing else on the market,” Gant said. “We also recognized that
emerging markets around the world represent some of the
strongest opportunities for us, and we could see many advantages
to having a foothold in India.”

Glen Raven’s initial investment in Strata India funded the
construction of a geogrid factory that could provide increased
capacity and speed to market for StrataGrid. As the new
operation continued to grow, it became apparent that providing
geogrid materials was not enough to be a major player in the
national highway program in India.

“We discovered that the only way to assure proper grid installation
and quality was for us to expand our role into design, engineer-
ing and retaining wall installation,” Bhawnani said. “Today, we
have evolved to a full-service model that extends from design
through installation of retaining walls using our own proprietary
StrataGrid, concrete blocks and panels.”

The design, sales and business office for Strata India is located in
Mumbai, the financial capital of India; manufacturing is in
Daman, which is about 125 miles north of Mumbai. Strata
India’s management team has also been strengthened, including the
addition of Mujib Katrawala as chief operating officer and Naren-
dra Dalmia as chief executive officer. These two experienced ex-
ecutives, in teamwork with Bhawnani, Fuller and others, have been
essential to Stata India’s ability to execute large construction projects
and manage the company’s rapid growth.

The success of Strata India continues a long tradition of international
operations by Strata dating back to 1997 when Fuller established
the company’s first offshore distributor. Fuller has continued to
emphasize global expansion, recruiting partners around the world.

“When you operate in a country such as India, you have to have
the agility to follow their culture and customs and conduct business
their way, and you have to form a strong team,” Fuller said. “We
have a world-class group of professionals in India that I would
stack up against anyone in the world.”

For more information on Strata Systems, visit www.geogrid.com.

TOP, CENTER India is in the midst of a massive national highway building program
that is designed to promote economic growth throughout the nation. TOP, RIGHT
Ashok Bhawnani, president of Strata India, left, and Harold Hill, president of Glen
Raven Technical Fabrics, at Glen Raven’s headquarters in North Carolina. RIGHT
Strata India is constructing overpasses (flyovers) as part of India’s massive national
highway building program.








